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Presentation Overview

• The Big Picture
• Our Strategy
• Where We Are
• Where We’re Headed
• Resources
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. . . Increasing over time,
with user input
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SPS Functionality



Our Strategy:

OperationOperation

InstallationInstallation

TrainingTraining



MRM #2

“I am now asking that a 
plan be developed to 

move to a totally paper-
free acquisition process.”



The Big Picture:  
Paperless in 2000
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SPS Communications 
Resources

• CMO Web Site
www.abm.rda.hq.navy.mil/sps

• Phone Line 
(703) 633-4090

• Electronic Help Desk
navysps@colybrand.com

• SPS List Server
• AMS/CMO Contacts



Questions?

Mr. Charles A. Mills, ASN(RD&A)
mills.charles@hq.navy.mil

(703) 602-2799



Summary

• SPS is central to the Navy’s “paperless” 
strategy.

• Implementing SPS is about hard work, 
teamwork, and communications.  Talk 
to us.  Talk to users at other sites.

• Help is a phone call or e-mail away.



...Making SPS a Success 

Susan Kuramato, SSC-SD

Bill Jackson, PWC Norfolk

MGySgt Anthony C. Byrd

GySgt Isaiah B. Eddy
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“Overcome, adjust, 
and adapt.”

Department of the Navy:

Making SPS a Success
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Contacts
➨ Navy CMO

• Long-term maintenance and support availability
• Assistance in site issue resolution

➨ AMS
• Technical issues
• Questions about PD2 software
• Clarification of site survey and ATP 

documentation
• Logistics for survey and installation


